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Built for the War Room. 
Not the Break Room.

When the pressure is on and the mission is critical, Mattermost 
is the platform designed to keep your team focused, connected, 
and in command. It's not about casual discussions or downtime—
it's about real-time, secure communication that drives action 
in high-stakes environments. Whether coordinating complex 
operations, making rapid decisions, or responding to evolving 
challenges, Mattermost ensures your team stays synchronized, 
efficient, and mission-ready. Because when every move 
matters, you need a solution built for intensity, not recreation.

Put the Mission in Motion.
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Positioning Statement

For DISC (Defense, Intelligence, Security, and Critical Infrastructure) organizations 
that need to maintain control over sensitive and confidential data in complex, high-
stakes environments, Mattermost ensures focused, adaptable, secure, and resilient 
collaboration, keeping your teams connected when the mission is on the line. 

Unlike enterprise communication solutions, Mattermost is purpose-built for 
complex operational environments, providing complete data control, deployment 
flexibility, and customizable integration with other essential tools. 
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Brand Pillars

Focused Adaptable Secure Resilient
Mattermost puts highly relevant context in 

operational teams’ hands, while keeping 

mission-critical work separate from general 

organizational chatter. 

•	 Channels, voice calls, and screenshare

•	 Playbooks codify and automate  

repeated processes

•	 Integrated AI synthesizes critical  

insights faster

•	 Markdown and syntax highlighting 

improves technical collaboration

•	 Integration with Microsoft suite for  

cross-organizational alignment

Mattermost is customizable, extensible, and 

adaptable to fit any organization’s needs 

and workflows. 

•	 Built on open source 

•	 Supports custom integrations with 

popular DevOps tools, proprietary 

solutions, and legacy software

•	 Customizable, automatable workflows

Mattermost deploys to on-premises, private 

cloud, and air-gapped environments with a 

security architecture that conforms with Zero 

Trust initiatives. 

•	 Secure deployment options keep data 

controlled

•	 Highly configurable security infrastructure 

with granular controls

•	 Compliance tools 

•	 Sovereign LLM deployment

Secure deployment options and incident 

response functionality enables operational 

teams to respond to incidents swiftly and 

effectively, even when other collaboration 

systems are compromised. 

•	 Secure deployment options (including  

air-gapped and degraded environments)

•	 Playbooks codify and automate incident 

response processes
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Logo

The Mattermost logomark is called “the 

instrument.” It represents four tools that 

organizations need to achieve their highest 

priorities:

•	 A compass for direction

•	 A clock to set pace

•	 A meter to measure output

•	 A dial representing inputs — the 

contribution of everyone on the team

Logo

Logo with Tagline

Logomark
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Logo USAGE

Logo

The Mattermost logo must have adequate clear 

space around it at all times. The clear space should 

be at least as large as the x-height.

Logo

The Mattermost logo must not be altered in any 

way. It’s available in two formats: horizontal or 

vertical. Horizontal is prefered. It’s also available 

in three colorways: black, denim, and white. 

The colorway should be chosen to correspond 

with the background (black or denim on lighter 

backgrounds, white on dark backgrounds). 

Logo files in EPS and PNG file formats are 

available for download here.

https://mattermost.sharepoint.com/:f:/s/dept-marketing/EqA0wgMTil5EkHfsVXyc-YIBqp2bZfXVQQOosHZJt-vZEw?e=vfeshO
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Color PRIMARY

Mattermost’s core palette contains Denim, 

Marigold, White, and Black. Marigold should 

be used sparingly as an accent, especially to 

Call-to-Action areas.

Use only black or white text on core colors as 

outlined on the right, as these combinations are 

specifically approved for accessibility.

DENIM

Hex: #1E325C

RGB: 30, 50, 92

CMYK: 100, 87, 30, 18

PMS: 281 C

MARIGOLD

Hex: #FFBC1F

RGB: 255, 188, 31

CMYK: 0, 25, 100, 0

PMS: 7408 C

WHITE

Hex: #FFFFFF

RGB: 255, 255, 255

BLACK

Hex: #1B1D22

RGB: 27, 29, 34
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Color SECONDARY

The Mattermost supporting colors contain 

Sand, Bark, and Sky, which should be used 

sparingly. Do not use them in any way that might 

overpower the core palette.

SAND

Hex: #CCC4AE RGB: 

204, 196, 174

CMYK: 20, 18, 30, 0

BARK

Hex: #604F3D RGB: 

96, 79, 61

CMYK: 50, 57, 70, 38

SKY

 Hex: #C5D2EC

 RGB:  197, 210, 236

 CMYK:  20,  11, 0, 0
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Typography

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr 

Ss Tt Uu Vv Ww Xx Yy Zz 1234567890()&?!.,:;’/~

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr 

Ss Tt Uu Vv Ww Xx Yy Zz 1234567890()&?!.,:;’/~

Trade Gothic Next Bold

Trade Gothic Next Regular

Trade Gothic Next Heavy

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq 

Rr Ss Tt Uu Vv Ww Xx Yy Zz 1234567890()&?!.,:;’/~

Trade Gothic

Typography

The Mattermost primary typeface is  

Trade Gothic Next. This sans-serif typeface is 

available via Adobe Typekit here. Trade Gothic 

was originally designed in 1948 by Jackson 

Burke and later refined for digital use. 

Trade Gothic should be used to typset most 

copy, utilizing the heavy weight for headlines 

and the regular weight for body copy.

Download font HERE.

https://fonts.adobe.com/fonts/trade-gothic-next
https://mattermost.sharepoint.com/:f:/s/dept-marketing/EtGnb5L6ohJLhOQ1bZUvy2ABC7M2tSO6wMCeBr6jdNA9sw?e=k65y6m
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Typography

Trade Gothic

Photography
LOOK AND FEEL

PEOPLE IN THE FIELD
Photography should be serious in tone. Our 

primary focus is on people in the field, 

with secondary focus being a broader view 

of environments in defense and critical 

infrastructure. 

People should look naturally posed and 

represent diverse backgrounds. Photography 

should be full color with high contrast detail 

(HDR effect) where appropriate, especially in 

defense.

A full resource library of photography can be 

found HERE.

https://mattermost.sharepoint.com/:f:/s/dept-marketing/ErN3eiZtCEhHr7zxlCcDzh0B60g3DGuEqZeWBG5GcmjaCg?e=CbwLoT
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Typography

Trade Gothic

Photography

ENVIRONMENTS AND 
LANDSCAPES
Photography should be serious in tone. 

Our primary focus is on people in the field, 

with secondary focus being a broader view 

of environments in defense and critical 

infrastructure. 

People should look naturally posed and 

represent diverse backgrounds. Photography 

should be full color with high contrast detail 

(HDR effect) where appropriate, especially in 

defense.

A full resource library of photography can be 

found HERE.

https://mattermost.sharepoint.com/:f:/s/dept-marketing/ErN3eiZtCEhHr7zxlCcDzh0B60g3DGuEqZeWBG5GcmjaCg?e=CbwLoT
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Typography

Trade Gothic

Photography

DETAIL AND FOCUS
Our primary focus is on people in the field, 

using compsotion to focus 1-2 individuals. 

Photography should be full color with high 

contrast detail (HDR effect) where appropriate, 

especially in defense.

Focus and contrast

NOT Person-Focused, not enough detail

Before

Too Graphic

Person-Focused

After

After

HDR Effect

Focus and HDR Effect
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Typography
Graphics

ICONS
Icon libraries can be found 

HERE.
Large Icons

Small (Google)
Icons

Product Icons

Boards Calls Channels Copilot Playbooks

https://mattermost.sharepoint.com/:f:/s/dept-marketing/Etze71MXdClEkwwnGnLIxx0B1ke4OwQ8h1rkryVSTJ2zVQ?e=6YmcH2
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Typography
Graphics

PATTERNS
Topographical maps and 

camouflage can be used 

as backgrounds. Dark Blue 

Hexagonal Camouflage is the 

Primary brand background.

Graphics can be found HERE.

Topographical Maps

Hexagonal Camouflage

https://mattermost.sharepoint.com/:p:/s/dept-marketing/Ebas1fqGiOhPs9oNQBRd4RYBm8RYRg_smuqgE59xIOekyA?e=6WRWd6
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Composition PUTTING IT ALL TOGETHER

  

LAYOUT
Consistant layout is crucial for 

leveraging the core identity 

elements to create successful 

brand communication.

Resource library HERE.

Headline:  

Trade Gothic Heavy, Align Left

Photo/Color Transition: Curve

Blue camo background

Print ad Data Sheet

https://mattermost.sharepoint.com/:f:/s/dept-marketing/Er8f1_8CswZHsDpzLt61CxoBKfkUW2QLBaqbkjZuvya5Rg?e=D5oa0x
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Composition PUTTING IT ALL TOGETHER

eBook/Guide



17Mattermost Brand Guidelines

Composition PUTTING IT ALL TOGETHER

  

Digital Ads - Defense

Digital Ads - infrstructure

Curve or Vignette - Photo Edges
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Composition PUTTING IT ALL TOGETHER

  

Vignette edges of large image 

as also acceptable. Ex: 

Tradeshow, Slide deck

Tradeshow Booth

Slide Deck


